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APRIL/MAY 2023 


GCP12/DCP12/DCM13/GCM13 — 
MARKETING MANAGEMENT 


Time : Three hours Maximum : 75 marks 


SECTION A — (10 x 2 = 20 marks) 
Answer ALL questions. 

What is marketing Management? 
State the meaning of market segmentation 
Define product Mix. 
What is Brand? 
Who is a wholesaler? 
Write a short note on ‘modern trends in retailing. 
What is sales promotion? 
Write short note on media planning. 
Mention the concept of social marketing. 


What do you mean by direct marketing? 
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11, 


12. 


13. 


14. 


(a) 


(b) 


(a) 


(b) 
(a) 


(b) 
(a) 


(b) 


SECTION B — (5 x 5 = 25 marks) 
Answer ALL questions. 


Describe the modern Marketing concept with 
suitable examples. 


Or 


Explain the bases for segmenting the 
consumer market. 


What are the pros and cons of packaging? 
Or 


Bring out the objectives of pricing. 


“Middlemen can be eliminated, but not their 
services”- Explain. : 


Or 


Explain the various types of Middlemen. 


How will you motivate the sales force? 
Explain. 


Or 


How will you motivate the sales force? 
Explain. 
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16. 


17. 


18. 


19. 


20. 


(a) Define Green marketing. What are its needs, 
importance and problems with challenges in 
Green marketing? 


Or 


What is direct marketing? State its 


advantages. 
SECTION C — (8 x 10 = 30 marks) 
Answer any THREE questions. 


Describe the meaning and importance of consumer 
behavior in marketing. 


Discuss the various stages in the new product 
development. 


Explain the factors determining the choice of a 
particular channel. 


Examine the factors to be considered in the 
selection of advertising media. 


What is meant by socially responsible in 
marketing? Why socially responsible is important? 
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